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- Biography

* Survey

* Introduction on Ai Revolution

- Ai & Pharma Marketing

« Al Text Generation in Marketing

- Ai Image Generation in Marketing
« Ai Video Generation in Marketing
* Al Audio Generation in Marketing
« Al Monitoring in Retail Marketing
- Ai Data Mining in Marketing

« Ai Programming in Marketing
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B. Pharm., C-level Marketing Head in blue-
chip companies, +24-year experience.

- Pharmaceuticals, Medical devices
- Hospitals, Medical Laboratories
« Cosmetics, Perfumes, Luxury Products
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Area of Competence

- Strategic Marketing

- Digital Marketing

 Gen Al Applications

* Digital Transformation
* IOT in Retail Marketing
 Influencer Marketing

- Social Media Marketing
- Digital PR
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Pre-Training Polls

forms.gle/yb4ulJgUbu9JTsVZH9
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1750 1800 - 1850 - 1900 -1950 - 2000

e

FIRST (1784) SECOND [1870] THIRD [1969) FOURTH [NOW]
Mechanical production, Mass production, electri- Automated production, Artificial intelligence, big
railroads, and steam cal power, and the advent electronics, and data, robotics, and more
power of the assemblyline computers tocome
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Phase

Disappeared Jobs

18t Industrial
Revolution
8th 19t Century

Handloom weavers, Spinners
Blacksmiths

2nd |ndustrial
Revolution
19t 20t Century

Lamplighters

Ice cutters

Horse carriage makers
Telegraph operators

3" Industrial
Revolution
Late 20t Century

Typists
Film projectionists
Bank tellers (reduced demand due to ATMs)

4% |ndustrial
Revolution
215t Century,
Ongoing

Disappearing:

Cashiers (due to automated checkouts)

Travel agents (due to online booking)

Factory workers (due to robotics and automation)
Content Creators, Data Analyzers, Graphic Designers
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 Artificial intelligence capable of generating text,
images or other data using generative models,
often in response to prompts.

 Generative Al models learn the patterns and
structure of their input training data and then
generate new data that has similar characteristics.
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« 2000s, image classification, speech recognition, NLP
« 2014, 1stlearning generative models, complex data

« 2017, 1stGPT

« 2018, GPT-1

« 2019, GPT-2

« 2021, GPT-3, DALL-E, Midjourney & Stable Diffusion

- 2023, GPT4
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 Marketing Calendars, Media Plans

PR Campaigns, email campaigns

« Campaign Budget

« Influencer Marketing Scripts

- Training Materials, Promotional Messages
« E-Commerce, Content Marketing, SEO, SEM
« CV Filtration

« Insert Leaflet Copywriting/Translation

6 « Medical Claims Free
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- Package Designs
 POS materials Designs

 Ads Conceptualization / Ildeation of campaigns

« Training Materials (AV module)
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Leonardo

https://app.leonardo.ai/auth/login

Sign up or Login with

o Apple

{5 Google

Microsoft

Password

Sign in

Need an account?

Available now on iOS

£ Download on the

@& App Store
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https://www.vidnoz.com/

c’\lidnoz Features v Free Al Tools v Use Cases Vv Pricing v Resource v Company Vv Login Create Free Al Video -

Vidnoz Al - FREE Al VIDEO GENERATOR
Create Free Al Videos in (1) .
1 Minute

- Easy, fast, and 100% free Al video generator.
- No cost, no download, no experience required. ~—

- 400+ Al avatars, 470+ realistic Al voices, 400+ templates.

Create Free Video Now
tomen @ vown e ] - » wor /o

[ No credit card required i this Is Stella, your A1 narrator. Simply select o template and paste your text, then leave of the
business to Vidnoz AL

Trusted by 1000+ Media

X8 MARKETS ORGSR cee@ keond) B
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https://stablediffusionweb.com/#ai-image-generator

Stable Diffusion Prompt Database FAQ Pricing Al Tools Mobile App

Stable Diffusion Online

Create Al Art with our free Stable Diffusion Al Image generator.

What do you want to draw? ':‘: m

Making your dreams come true

Generate amazing Al Art images from text using Stable Diffusion XL.

Easy to use

Stablediffusionweb.com is an easy-to-use interface for creating
images using the recently released Stable Diffusion XL image
generation model.
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https://firefly.adobe.com/

Adobe Firefly Home Community About  Help

Close up of detailed sci-fi sui

Try these out

Experiment with the latest in generative Al and let us know what you think.
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Al-based view and engagement detection

Scree ns Shopper track 0247
Dwell 4:08 min
Gender: Woman

Age: 42
Shopper track 0221

Screens

Dwell 7:21 min

\ B
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Ai View detection-based performance metrics

Impressions Real views CR (shows/views) Engagement View demographics Budget (USD)
83 /212 AET o ‘ 120 / 1200

£90% M7
F:29% M:71%

Shopper track: 3421

| Dwell time: 6 sec

— S pol: #2

Gender: Female

Cohort: Family —

Mood: Neutral
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Profile name
Loops: Calendar

Cars

(] 4

6 In loop 2 trigger based

DURATION PLAYED / PLANNED SHARE
.

New shoes

Rain coats (B Only active campaigns

T-shins sale G Loop

Loops: CPV, CPM, AdPlays

Timeline Furniture sale Ad plays v Active i

|
I
I
I
I
|

4 Trigger based

.
1 Cars Calendar ¥ Archived i
-
I Bakery Calendar @ For approva i
I
! Sound shop sale CPM v Active i
I
I
I @ Out of loop
I
: Sunglasses sale cPM ¥ Finished i
' " N
1 T-shirts sale CPM @ For approval i
I
I
I
I
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- From raw data at the base to
actionable intelligence at the
peak.

WISDOM

 Leverage Al to power your i

KNOWLEDGE

analytics journey. \

 Transforming information
into a strategic advantage.
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« Chat GPT4, Data Analyst
 MS Excel integration with Ai tools
- Data collection and research from Google Bard

« Guidance on MS Excel formula and VBA programming

« MS Power Bl visualization

6 Updates on Ai Applications in Pharmaceutical Marketing, Updates Feb 2024 Dr. Kamal Fayad 966562202404 i X0 in@ KamalFayadh




You
IMS OCT MAT Sheet.xlsx
Spreadsheet

What's the best product matching with niche market criteria?

@ DataAnalyst
To find the best product matching with niche market criteria from the uploaded Excel

file, I'll first need to examine the data contained within the file. I'll look at the structure of
the spreadsheet, including the types of data it contains, such as product names,
categories, sales figures, customer demographics, or any other relevant information
that could help identify a product that fits a niche market.

Let's start by opening the file and taking a quick look at its contents. I'll summarize the
key points and suggest how we can identify the best product for a niche market based

on the available data.

The Excel file contains a single sheet named "MAT". I'll proceed by loading the data
from this sheet to review its content and str*~ture. This will help us understand what

information we have and how we might ider...y the best product for a niche market. (-]
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The "MAT" sheet contains a variety of columns, including:

Channel: Distribution channel (e.g., Retail)

ATC4: Classification or category of the product

Product: Product name

Pack: Packaging information

MAT Oct 2019*: Metrics from October 2019, such as Units, Units Growth % PY
(Previous Year), Units Market Share, CAGR Units Period(4), LC Value (Local Currency
Value), LC Value Growth % PY, and more. Similar metrics are repeated for October
2023.

The first row after the header seems to describe the metrics for each column rather
than being actual data, and there's a "Grand Total" row following it, which sums up

certain metrics.

Given this structure, it appears we have sales units, growth percentages, market share,
and value data for various products over a specified period. To identify the best
product matching niche market criteria, we might consider products with high growth

rates, unique categories, or specific channel= indicating a specialized market focus.

N
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Could you specify what criteria you're interested in for defining a "niche market"? For

example, are we looking for products in specific categories with high growth rates, or
are we focusing on products with a certain market share size indicating they serve a

specialized segment? (-]

9 You

niche market is the market with large size in value and low number of competitors in
the same categoy.
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. Data Analyst  To identify products that fit into a niche market based on your criteria—large market

size in value and a low number of competitors within the same category—we'll focus

on the following steps:

1. Filter and Group Data by Category: We'll look at the categories (ATC4) to assess the
market size in value and the number of products (competitors) within each category.

2. Calculate Market Size in Value: We'll sum up the LC Value (Local Currency Value) for
each category for the most recent year available (2023) to identify categories with
large market sizes.

3. Count Number of Products per Category: This helps us find categories with a low
number of competing products, indicating less competition.

4. ldentify High-Value, Low-Competition Categories: Categories with large total values
and fewer products will be considered niche markets.

5. Select Best Product(s) within Niche Categories: Within those identified niche
categories, we will look for the product(s) with the highest value or other significant

metrics indicating their success or dominance in the niche.

Let's begin by calculating the total LC Value for each category in 2023 and counting

the number of products in each category to find those that match the niche market

@ criteria.
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Based on the criteria for identifying niche markets—categories with a large total
market size in value and a low number of competing products—we've identified

several categories that fit this description:

B01B2 FRACTIONATED HEPARINS: Total LC Value of 900,890,560 with 4 products.
A10S0 GLP-1 AGONIST A-DIABS: Total LC Value of 830,246,066 with 5 products.
A10C5 H INSUL+ANA LONG ACT: Total LC Value of 606,479,198 with 4 products.
HO2B0O COMB CORTICOSTEROIDS: Total LC Value of 421,412,001 with 7 products.
CO9D9 AT2 ANTG COMB OTH DRUGS: Total LC Value of 368,312,032 with 1 product.
NOG6EO NEUROTONICS/OTHER MIS.PRO: Total LC Value of 365,555,915 with 6
products.

LO1G5 MAB A-NEOPLAS PD-1/PD-L1: Total LC Value of 353,854,188 with 5 products.
8. LOTH5 PKI A-NEOPLASTIC CDK 4/6: Total LC Value of 300,796,101 with 3 products.

o 0 bk 0N H

=

These categories represent niche markets with significant market value and relatively
few competitors, suggesting they might offer favorable conditions for products that

can meet the specific needs of these markets.
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You
Which's the best market category to penetrate for best value market share, assuming
equal market shares in this category?

1/2 >

Data Analyst
To determine the best market category to penetrate for the best value market share,

assuming equal market shares among the products in a category, we'll consider the
total market value (LC Value) of each niche category identified and the number of
products within those categories. The idea is to find a category where, given an equal
distribution of market share among all products, a new entrant could potentially gain a

significant share of a high-value market.

The value of market share for a new entrant, assuming equal shares among all
products (including the new entrant), can be calculated as the total category value
divided by the number of existing products plus one (for the new entrant). We aim to
find the category where this potential share is highest, indicating a lucrative

opportunity for a new product.

Let's calculate this potential value of market share for each niche category identified
and determine which category offers the highest value for a new entrant under these

assumptions. J
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Based on the potential value per product calculation for a new entrant, here are the
niche categories ranked by the potential market share value a new product could

capture, assuming market shares are distributed equally among competitors:

1. CO9D9 AT2 ANTG COMB OTH DRUGS: Potential Value Per Product of approximately

184.16 million. With only 1 existing product, this category offers the highest potential
value for a new entrant.

2. BO1B2 FRACTIONATED HEPARINS: Potential Value Per Product of approximately
18018 million. This category has 4 existing products and represents a significant
opportunity.

3. A10S0 GLP-1 AGONIST A-DIABS: Potential Value Per Product of approximately 138.37

million, with 5 products currently in the market.

4. A10C5 H INSUL+ANA LONG ACT: Potential Value Per Product of approximately
121.30 million, with 4 products in the market.

5. LOTH5 PKI A-NEOPLASTIC CDK 4/6: Potential Value Per Product of approximately
75.20 million, with 3 existing products.

6. LO1G5 MAB A-NEOPLAS PD-1/PD-L1: Potential Value Per Product of approximately
58.98 million, with 5 products in the category.

7. HO2BO COMB CORTICOSTEROIDS: Potential Value Per Product of approximately
52.68 million, with the highest competition of 7 products.

2. NO6EO NEUROTONICS/OTHER MIS.PRO: Potential Value Per Product of
approximately 52.22 million, with 6 products in the market.

Updates on Ai Applications in Pharmaceutical Marketing, Updates Feb 2024
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Given these results, the CO9D9 AT2 ANTG COMB OTH DRUGS category stands out as

the best market category to penetrate for the best value market share, assuming an

equal share of the market upon entry. This category not only offers the highest
potential value per product but also has the lowest competition, with only one existing

product. B-)
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« Customized Chatbots
« E-Commerce Personalization
« Zapier Automation

- Programming Languages

in HTML, Python, Java, JavaScript, and C++
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