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DIGITAL 2021

SAUDI ARABIA

ALL THE DATA, TRENDS, AND INSIGHTS YOU NEED TO HELP YOU UNDERSTAND
HOW PEOPLE USE THE INTERNET, MOBILE, SOCIAL MEDIA, AND ECOMMERCE

we

are, Hootsuite-

social



2 SAUDI ARABIA

]

. 021 ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
! " A\ CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USERS MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS et b oo
TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

35.08 39.53 33.58 27.80

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

84.4% 112.7% 95.7% 79.3%

SOURCES: THE N. LOCAL GOVERNMENT BODIES; GSMA INTELUGENCE; ITU; GWI; EUROSTAT; CNN APJII; OCDH; SOCIAL MEDIA PLATFORM ELF-SERVICE ADVERTISING TOOLS; COMPANY we e
EARNINGS REPORTS; MEDIASCOPE; CAFEBAZAAR. © COMPARABILITY ADVISORY: SOURCE CHANGES. INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIALMEDIA  CIFF@ q HootSUIte"

A ARE NOT COMPARABLE WITH PREVIOUS R A SENT UNIQUE INDIVIDUALS, SO MAY EXCEED INTERNET USER NUMBERS soc'al
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U\l SOCIAL MEDIA USE -

202] USE OF SOCIAL NETWORKS AND MESSENGER SERVICES, WITH DETAIL FOR MOBILE SOCIAL MEDIA USE
A DATA ARE NOT COMPARABLE WITH PREVIOUS REPORTS DUE TO CHANGES IN DATA SOURCES. USER NUMBERS MAY NOT REPRESENT UNIQUE INDIVIDUALS. SAUDI ARABIA
TOTAL NUMBER OF SOCIAL MEDIA USERS ANNUAL CHANGE NUMBER OF SOCIAL PERCENTAGE OF TOTAL
ACTIVE SOCIAL AS A PERCENTAGE OF IN THE NUMBER OF MEDIA USERS ACCESSING SOCIAL MEDIA USERS
MEDIA USERS* THE TOTAL POPULATION SOCIAL MEDIA USERS VIA MOBILE PHONES ACCESSING VIA MOBILE

27.80 79.3% +8.0% 27.66 99.5%

MILLION +2.1 MILLION MILLION

SOURCES: KEPIOS [JAN 2021), BASED ON EXTRAPOLATIONS OF DATA FROM: COMPANY EARNINGS ANNOUNCEMENTS AND MEDIA STATEMENTS; PLATFORMS’ SELF-SERVICE ADVERTISING gree q i ®
TOOLS; CNNIC; MEDIASCOPE: CAFEBAZAAR; OCDH. "ADVISORY: SOCIAL MEDIA USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS, AND MAY EXCEED INTERNET USER NUMBERS H t t
© COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES AND HISTORICAL REVISIONS. DATA MAY NOT CORRELATE WITH FIGURES PUBLISHED IN PREVIOUS REPORTS SOCiaI oo SUI e
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JXH MOST-USED SOCIAL MEDIA PLATFORMS s

202] PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT HAS USED EACH PLATFORM IN THE PAST MONTH

WHATSAPP

INSTAGRAM

9%
4%
sa.1%

SNAPCHAT 53.4%

TIKTOK 44.5%

PINTEREST

TELEGRAM

25.9%
n7%
R 207

18.5%

Coveie R

SOURCE: GWI {Q3 2020). FIGURES REPRESENT THE FINDINGS OF A BROAD GLOBAL SURVEY OF INTERNET USERS AGED 16 TO 4. SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS we °
NOTE: FIGURES ON THIS CHART REPRESENT INTERNET USERS’ SELF-REPORTED SOCIAL MEDIA BEHAVIOURS, AND MAY NOT CORRELATE WITH THE FIGURES CITED ELSEWHERE IN THIS REPORTFOR CIIF@ HootSU|te“

°
EACH PLATFORM'S ADVERTISING AUDIENCE REACH, OR THE ACTIVE USER FIGURES PUBLISHED BY INDIVIDUAL SOCIAL MEDIA PLATFORMS soclal
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ol YOUTUBE: AUDIENCE OVERVIEW e

202‘ THE POTENTIAL AUDIENCE™* THAT MARKETERS CAN REACH USING ADVERTS ON YOUTUBE
SAUDI ARABIA
POTENTIAL AUDIENCE™ YOUTUBE’S ADVERTISING PERCENTAGE OF PERCENTAGE OF
THAT GOOGLE REPORTS AUDIENCE AGED 18+ ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING COMPARED TO THE TOTAL THAT YOUTUBE THAT YOUTUBE
ADVERTS ON YOUTUBE POPULATION AGED 18+ REPORTS IS FEMALE™ REPORTS IS MALE™

27.80

MILLION

40.5% 959.5%

SOURCES: KEPIOS ANALYSIS (JAN 2021), BASED ON DATA PUBLISHED IN GOOGLE’S SELF-SERVICE ADVERTISING TOOILS. *NOTES: GOOGLE'S TOOLS ONLY ALLOW ADVERTISERS TO TARGET AD Vve — ®
STHER THAN FEMALE’ OR ‘MALI ADVISORY: “AUDIENCE” FIGURES MAY NOT REPRESEN NIQUE INDIV ALS )R MA HTHE A VE USER BASE

social
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ol INSTAGRAM: AUDIENCE OVERVIEW 2

202‘ THE POTENTIAL AUDIENCE™* THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM
SAUDI ARABIA
POTENTIAL AUDIENCE™ INSTAGRAM'’S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING COMPARED TO THE TOTAL IN INSTAGRAM’S THAT INSTAGRAM THAT INSTAGRAM
ADVERTS ON INSTAGRAM POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE™* REPORTS IS MALE™

15.00 54.6% 0% 44.4% 55.6%

MILLION [UNCHANGED]

SOURCE: FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS [JAN 2(
*ADVISORY: "AUDIENCE M X

)21). NOTE: FACEBOOK'S T SH AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE’ AND ‘FEMALF
DIVIDUALS E. © COMPARABILITY ADVISORY: BASE CHANGES gsg.al ‘ HOOtSUIteO
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il FACEBOOK: AUDIENCE OVERVIEW 2

202] THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

SAUDI ARABIA

POTENTIAL AUDIENCE™ FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING COMPARED TO THE TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE™ REPORTS IS MALE*

13.00 47.3% 0% 23.1% 76.9%

MILLION [UNCHANGED]

we .
SOURCE: FACEBO 'S SELF-SEF ADY OOLS JAN 2021). *NOTE: FACEBOOK'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE" AND ‘FEMALE e ®
*ADVISORY: "AUI IN( AY b IT UNIQUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. ® COMPARABILITY ADVISORY: BASE CHANGES ar 4 q HOOtSUlte

° social
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ol TWITTER: AUDIENCE OVERVIEW 2

2021 THE POTENTIAL AUDIENCE™ THAT MARKETERS CAN REACH USING ADVERTS ON TWITTER
SAUDI ARABIA
POTENTIAL AUDIENCE* TWITTER’S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT TWITTER REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL IN TWITTER’S THAT TWITTER THAT TWITTER
ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE™ REPORTS IS MALE*

12,45 A45.3% +0.8% 6.4% 93.6%

MILLION +100 THOUSAND
SOURCE: TWITTER'S SELF-SERVICE ADVERTISING TOOLS [JAN 2021}, BASED ON THE MID-POINT OF PUBLISHED RANGES. * : . we ~
° THE A / ISER ~ “© Lc‘cv;‘:/;;AR';;!/GT.:Y?;oi;;;ls;b;ﬂ': LARGE BASE CHANGES. DATA RE BY TWIIT r \‘ ; 13‘..-.‘-\,:; FLUCTUAT .r;,.--:;\' gsgial q HOOtSUIte
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ol FACEBOOK MESSENGER: AUDIENCE OVERVIEW #m

202' THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK MESSENGER
SAUDI ARABIA
POTENTIAL AUDIENCE™* MESSENGER’S POTENTIAL PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE MESSENGER’S AD MESSENGER’S AD
CAN BE REACHED USING COMPARED TO THE TOTAL AUDIENCE THAT FACEBOOK AUDIENCE THAT FACEBOOK
ADVERTS ON MESSENGER POPULATION AGED 13+ REPORTS IS FEMALE™ REPORTS IS MALE™

9.20 33.5% 23.1% 76.9%

MILLION

SOURCE: FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS (JAN 2021). NOTE: FACEBOOK’S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE’ AND ‘FEMALE we ©
*ADVISORIES: "AUDIENCE” FIGURES MAY NOT REPRESENT UNIQUE INDIVIDUALS, OR MATCH THE ACTIVE USER BASE. SOME FACEBOOK MESSENGER ADVERTISING OPTIONS ARE CURRENTLY are q HOOtSUItQ’
NAVAILABLE IN SOME COUNTRIES, SO "POTENTIAL AUDIENCE” FIGURES MAY BE MUCH LOWER THAN TOTA NT ACT ‘

AL M NTHEILY ACTHIVE USEKS SOCiaI
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il SNAPCHAT: AUDIENCE OVERVIEW s

202] THE POTENTIAL AUDIENCE”* THAT MARKETERS CAN REACH USING ADVERTS ON SNAPCHAT
SAUDI ARABIA
POTENTIAL AUDIENCE™ SNAPCHAT’S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT SNAP REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL IN SNAPCHAT'S THAT SNAPCHAT THAT SNAPCHAT
ADVERTS ON SNAPCHAT POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE™ REPORTS IS MALE™

19.60 71.4% +9.5% 49.6% 48.1%

MILLION +1.7 MILLION

SOURCE: SNAP’S SELF-SERVICE ADVERTISING TOOLS (JAN 2021), BA
OTHER THAN ‘MALE’ AND ‘FEA
*ADVISORY: "AUDIENCE" FIGURES

INT OF PUBLISHED RANGES. *NOTE: SNAP’'S TOOLS DO NOT PUBLSH AUDIENCE DATA FOR GENDERS we °
T SUM TO THE AUDIENCE FIGURE. SO GFEFNDER ¢ LL NOT SUM TO 100 are. =
are. =& Hootsuite

E. ©® COMPARABILITY ADVISORY: BASE
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YouTube

TIKTOK

SNAPCHAT

INSTAGRAM

TWITTER

FACEBOOK

MESSENGER

LINKEDIN

90.8%

87.9%
72.2%

55.2%
50.4%
40.7%

27.5%
24%
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Create a beautiful blog. Choose your unique style and from a
selection of easy templates. Adjust the graphics, images and
the rest of the components. Showcase your best and start

making money. Our customer support is always for you.
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